Wakefern Food Corporation 



■Source: https://wwwJndustrydocuments.ucsf.edu/docs/zlwyOOOO 


Tobacco Company 














Wakefern Food Corporation 
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■ Source: https://www..industryd6cuments.ucsf.edu/docs/zlwy0000 
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■Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 





























Cigarette Retail Dollar Sales 

Percent of Total U.S. - 1997 $ 



Cigarettes produce BIG sales dollars for each retail segment 

























•Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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■Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOpo 














































Total U.S. By Major Trade Class -1997 
Average Weekly Carton Volume / Per Store 



51849 7905 
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Manage the 
number of brand 
styles without 
losing any 
significant sales. 
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•Source; https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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Supermarket Facts 











Annual supermarket sales of cigarettes are estimated to be at $6.4 billion 
for 1997. 

The supermarket share of total U.S. cigarette volume is approximately 18%, 
and shows a steady decline VS other retail trade segments. 

Cigarettes account for about 3% of total supermarkets all commodity 
volume, equal to the combined sales of candy/gum, spices/extracts, canned 
vegetables, dried vegetables, and pickles/olives. 

The average supermarket sells approximately ^ 

267 cartons of cigarettes.per week. ;/ 

62% of the cigarette volume that moves through lj|J !j || 

supermarkets is in cartons, 38% in packs. ill SI 

Supermarkets are highly developed among jfe- & / 

female smokers, 50+ year-old smokers, carton 

purchasers, ultra low tar smokers, and . a\ 

100-120mm smokers. v?-# ^ 
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Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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Supermarket Cigarette Purchasers 


wmmmmm. 




Adult Cigarette purchasers are important to your store. They drive up profits 
with high-margin cigarette sales. They spend more than non-smokers by 
about 13%. 

Supermarket percent of cigarette volume has declined, while 
convenience/gas stores have increased. 

Convenience stores are attracting your adult cigarette customers by 
aggressively promoting and displaying packs, as more consumers purchase 
by the pack. 

Adult Cigarette smokers want convenience. Attract adult cigarette shoppers 
who shop convenience stores by merchandising cigarettes at the “C-Store” 
within your store = The Express Checklane. 

Premium brand adult cigarette smokers are brand loyal. It is important to 
promote and display the full price, high margin brands at the checkout lanes. 








To Keep Your AdultiCjgarette Purchasers and GaimAdditional Adult 
Cigarette Purchasers, You Must Be Consumer?Focused! 
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Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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Source: RJR AIM System 















Wakefern Food Cor 
Cigarette Categ 
Price Segmeni 



Full Price 
88 % 
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Wakefern Food Corporation 

1997 Direct Purchase Programs 
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Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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Wakefern Food Corporation 
Retail Programs 




Program 

Coupon Payments 
Price Plus Program 






Retail Partners Contract $ 


Total Retail $ 


$ Paid 

$567,737.00 
$ 163,495.00 


$422,925.00 


$ 1,154,157.00 
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Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 

















Business Recommendations 1998 
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•Source: https://www.industrydocuments.ucsf.edu/docs/zlwyOOOO 
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